
BARTO LETTA 

March 30, 2015 

John Capriotti, Global Head of Sports Marketing 
Nike Inc. 
1 Bowerman Drive 
Beaverton, OR 97005 

Re: My Commitment 

CONFIDENTIAL 

Thank you for giving me your support and the opportunity to endorse your products for the third 
time. The first, as a young 20 year old not even through college, you took a chance on 
supporting me. Although our partnership at that time produced a IMF World Indoor Medal I was 
not surrounded by the right people nor did I have the mindset to make the most of the 
opportunity afforded me. I wrongly came to the conclusion that the problem was an external one 
and you remained supportive of me in my move to Los Angeles. Over time as it became 
overwhelmingly apparent that I was indeed the problem and it was obvious that I had not lived 
up to the expectations that your company fully had the right to expect of a so-called 
professional. 

The second time followed the 2012 Olympic Games and it felt like a homecoming of sorts 
because my professional career started with NIKE. It also felt like I was being rewarded for all 
the unseen and unshared hard work and dedication it took to go from being unimportant, 
unrecognized, and irrelevant to making the Olympic final, winning Olympic Gold, and shattering 
a world record. 

This third time, right now, is most definitely the charm. I know this to be true because I am a 
more mature person, a business savvy young woman, and a completely professional athlete. 
This year, in what I'm calling my "tenth anniversary", I am thrilled to be able to celebrate it and to 
have your support while I do everything within my power to achieve my goal of three medals 
(100 meter dash, long jump, and the 4x100 meter relay) this summer at the World 
Championships in Beijing, China. 

JOHN AND TIANNA BARTOLETTA 

17007 ABASTROS DE AVILA · TAMPA. FLORIDA 33613-5214 · USA 

EMAIL  · WEBSITES WWWJOHNBARTOLETTACOM · WWWTIANNABARTOLETTACOM 
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I acknowledge the fact that we have somewhat of a history together in my track and field 
journey but I want to bring you closer into my inner circle so that you can be confident that your 
investment in me is a sound one. 

I got married before the Olympic Games to John Bartoletta. He is very successful at what he 
does (Hedge Fund Manager: The Highstreet Group) and is in a large part responsible for a 
majority of the attitudinal shifts I have made. Without going into superfluous detail, together he 
and I have perfected travel, maintaining my nutrition on the road, recovery abroad and game 
day mental conditioning. He has become so much a part of my training and competition that he 
and my coach can be seamlessly interchanged. Loren Seagrave can attest to John's ability to 
"coach" me when he is needed elsewhere. This is the reason John is a USATF registered 
coach, and why we request Athlete Support Credentials for him at my meets. Because he is the 
owner of both of his companies he has the ability and flexibility to travel. When pressing 
business or market shifts aren't grounding him he makes himself available to travel to my meets 
with me. This is a huge bonus for me as he carries the often tremendous burden of carrying 
bags, changing spikes, locating restaurants and providing emotional support amongst other 
things. 

Dennis Thomas, CPA is my personal accountant and has singlehandedly been reversing the 
damage done to me by having money managers that have had less than my best interests in 
mind. He, together with Paul Doyle, keep an up-to-date ledger of all of my travel expenses, 
appearance fees negotiated and prize money earned. Because Dennis is the most apprised, he 
generates the invoices that will be submitted for monies owed. Because of his effectiveness I 
get paid on time, for the correct amounts, and am in a better place financially. Not needing to 
worry about payments being on time or whether they are coming at all frees my mind to focus 
on all the intricacies of executing two very different events. I am very demanding in this area 
because in business how two parties' monetary transactions are handled is the earmark of the 
truly professional. I have become that sort of professional athlete. 

Before 2012 I used social media to share my entire misguided life with the world. During 2012 
we decided to take a step back and dedicate the time that I was wasting online to perfecting my 
lifestyle in order to achieve the goals that I wanted. Knowing that social media can be an 
important part of a brand's image and story being told and presented in a controlled way, I have 
a team at UNATION (John's social media event company) that also serves as my social media 
team. Headed up by John's business partner and Co-Founder George Beardsley, when we 
present a social media campaign to the team here, they are able execute it in a way that reflects 
me, my personality, my endorsements, events, sponsorships, and my image all without the 
traps and pitfalls that professional athletes sometimes find themselves involved in online. 

Overall, our social media strategy revolves around honor, integrity, self-respect, and 
professionalism. At the same time we think it is a highly effective strategy to not ive eve thin 
away, maintain my personal privacy, and develop a mystique about me. Lastly, but most 



importantly, everything on social media has to be something my family, and you as my sponsor 

can be proud of. We can work together in this area to ensure that your online brand exposure, 

and my own strategy for social media are aligned to get the maximum affect. 

Before each season John, Paul Doyle, Loren Seagrave, and myself all come together and 

discuss what my goals are for the year. Last year was what we referred to as our "trial run" to 

see if my body could handle the demands of performing at a high level in two events. We were 

extremely successful. The only criticism we had for the year (and we all agreed on this) was that 

we often booked too many competitions back to back and as a result I would not be recovered 

enough to perform like we all knew I could. In each preseason meeting we determine a rough 

outline of the meets we wish to compete in and begin shaping the travel schedule. 

John and I purchase business or first class tickets for all of my flights across the Atlantic or the 

Pacific Ocean, we know that meet directors will not cover the full costs of these flights but we 

have learned it is worth the money for my comfort, cuts down on the soreness in my legs and 

back, reduces jet lag, and is an easier way for me to stay hydrated and fueled. We invite you to 

join us in both our end of season review, and preseason meetings going forward as it is the best 

way to ensure that my goals as an endorser of your products and your company's goals remain 

aligned. 

I apologize for the lengthiness of this letter but I felt strongly about introducing you to myself, 

once again, and the team I have supporting me. Thank you for being a part of it. The 2015 

season will be an excellent one for all of us. We look forward to seeing you at the Prefontaine 

Classic in May. 

Sincerely, 

1¥ 
Tianna Bartoletta 
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From: tianna@club-360.com [mailto:tianna@club-360.com]  
Sent: Monday, March 30, 2015 1:38 PM 
To: john.capriotti@nike.com 
Cc: Tommy.kain@nike.com; Gary.way@nike.com; Llewellyn.Starks@nike.com; pdoyle@doylemanagement.com; 

; ; per.ramfjord@stoel.com; John Bartoletta 
; Loren Seagrave <Loren.Seagrave@img.com>; Paul Moser <Paul.Moser@nike.com> 

Subject: Letter of Commitment 

PERSONAL AND CONFIDENTIAL 

Dear John: 

Please find attached a  “Letter of Commitment” I drafted last night for your review. 
Tianna Bartoletta ltr to Nike.pdf

Again, I would like to thank you for your support and look forward to seeing you and the Nike Team at the 
Prefontaine Classic. 

All the best, 

Tianna Bartoletta 




